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CEIAG: Pupils learn valuable skills for desktop publishing and the creation of media texts through the coursework unit. Pupils also learn technical skills such as photography, editing pictures and experimenting with

SMSC: Pupils express their own interpretations and ideas about the gender stereotyping in the media, the role of bias in shaping public opinion and the way institutions shape narratives-this opens up debates about
how social media and online news canbe a source of misinformation, and how to navigate the modern media more confidently.
British values: Through the study of media industries, pupils learn about British institutions such as The Archers and the newspaper industry, considering their context within British values (public broadcasting and the
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CEIAG: Pupils work with ICT in Media to create products and experiment with different software and editing functions. This makes them more confident creators of media texts.
SMSC: Pupils are asked to be analytical, questioning and even cynical about the motivations of the media industry. This encourages them to be more aware of the world around them-the modern media and their own
consumption of it-identifying conventions and exploring the role of the media in our modern lives.
British values: Students study the historical context of advertising (Quality Street); James Bond (evolution of the brand) and the newspaper industry-all British institutions, understanding their place in British society.




